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Learning Outcomes:  
Students will... 
● Make discoveries through inquiry and 

research, expanding their understanding 
of how consumer habits contribute to 
climate change and other (physical, social, 
ethical, environmental and financial) 
issues.  

● Contribute solutions to complex 
problems, developing self-efficacy and 
identity as changemakers 

● Voice informed opinions through the 
creation of infographics and posters to 
advocate for shifts in consumer behaviour 
and share their learning with their peers 
and the wider school community 

Climate Concepts:  
• Human impact: The climate is changing, and humans are the 

leading cause. The production, transportation, and use of 
household goods and services generate climate-changing 
greenhouse gas emissions. Goods and services including their 
associated external costs have both an immediate and long-term 
effect on us, our community, the environment, and the 
economy.  

• Ability to make a difference: Our choices impact ourselves, our 
communities and our world. No one can do everything, but 
everyone can do something. 

• Long-term effects: Human behavior can have long-term effects 
on natural systems and the health of all living beings that can be 
irreversible. I can make choices to consume less, choose 
products with lower environmental impacts, and ensure my 
choices improve the well-being of current and future 
generations.   

GREEN, Green, green
Does a company’s
websites and brand logo
green mean they’re eco-
friendly? NO!!!
Just because the company’s
logo or website is green,
green, GREEN, doesn't mean
it’s eco-friendly. It’s most
likely a distraction. 

CONSUMERISM:

Greenwashing

How to identify
Greenwashing

Some ways to identify greenwashing
are making sure the company has
verifiable evidence, you can look at
the company’s track record. A lot of
companies will just be vague about
their eco friendlessness and hope no
one looks close enough. 

Greenwashing is the process of making false or
misleading information about environmental impact to
mislead customers, making them feel good about buying
products.

WHat is greenwashing?

You can help with
greenwashing elimination
by supporting credible
businesses and organizing
petitions.

Other distractions include companies supporting an
eco-friendly company so that no one will look at the
big picture. Some companies might be great and
check all the eco boxes, but use lots of packaging.
A lot of companies will just be vague about their eco
friendlessness and hope no one looks close enough. 

How to help

Cleopatra Evangeline tryssenaar

Midnight ShopaholicS

At midnight, millions of people are sleeping, but some people
are awake staring at electronics, buying everything they
“need.” At night, people are more prone to act on their whims
and desires to release “happy” chemicals, like a psychological
cocktail.

At Midnight

www.reallygreatsite.com

Then when you wake up, you receive packages upon packages
that you forgot about. When AI sends you a purchase follow-up
email, you BUY MORE!!! 

What happened?

When people in their lives try to help they turn to lies and
deception so their friends won’t know. Then shopaholics feel
the purchase was never made.
Their relationships crumble because of the deception and these
relationships were important and meaningful so the shopaholics
dive deeper into shopping.

Deception & lies

Then comes treatment, people can throw them
and therapy, so they are automatically better.
That doesn’t work though, shopaholics need
effective long-term therapy, group therapy or
medication. People need to understand
shopaholics have a long journey back to being
themselves again.

The journey Back

Cleopatra Evangeline tryssenaar

Overproduction
& How to help

What Is Overproduction?
Overproduction is when something is being produced too
much, which is what a lot of companies like Amazon, Adidas,
and Apple are doing. 100 billion or more garments are made
a year and 92 million of those pieces end up in landfills, so
it’s causing lots of pollution. 

Is This The Truth?
People wear clothing 50% less than they did a
couple decades ago because they are
unaware of the truth which is usually hidden.
In some places in the world child labour is
involved so be careful what you buy.

TOO MUCH
Companies create so much clothing because they
have to keep up with what people are buying.
Companies keep making catch, science-tested ads
so they’re clothing is bought. There’s also
competition between companies to make clothes. 

You can help by making
conscious, intentional  choices to
reduce harm and thinking:

Do I want this?
Do I really want this?
Do I need this?
Do I just want this now?

What YOU Can Do

Cleopatra Evangeline tryssenaar

W A N T E D
OVERPACKING

ACCORDING TO STUDIES,

40% OF PLASTIC IS FROM

OVERPAKAGING 

REWARD : OUR

PLANET’S HEALTH

DESCRIPTIVE INFORMATION

WANTED FOR:

Over packaging is when they put

more plastic that you don’t need.

the main partner in crime is

companies like amazon wich add a

ton of unnecessary packaging 

Overpackaging is very common in

north america as you can see on

the chart on the left it shows the

places that are good and bad 

Destroing our planet

By :
Theo.Aaron.Ramirez

.Brand 



 
Learning Activities: 
Collaborative Inquiry Question: How do I develop my students’ awareness of how our society's consumer habits are 
contributing to climate change?  
 
1. Exploring and categorizing the UN Sustainable Development Goals (SDGs): 
Students were introduced to the purpose and scope of the UN Sustainable 
Development Goals (SDGs) followed by an exploration of all 17 goals. Once familiar 
with the goals, students collaboratively created different groupings, compared 
perspectives and reasoning for their chosen categories, and reflected on the 
connections and overlap among the goals. 

 
2. Needs and Wants Activity: Using picture cards of common items, students first 
sorted the cards into groups, and then created a collaborative version, differentiating 
between needs and wants. This sorting activity resulted in a rich classroom discussion 
(which also could be easily linked to financial literacy). As a follow-up, students were 
asked to individually answer the following questions "What do you need? What do 
you want? (using the same cards from this activity), reflecting on personal choices, 
but also external consumer culture and other factors that influences their needs and 
desires.  
 

3. Viewing: The Story of Stuff: As a class, we watched the Story of Stuff video, and 
students were asked to document key takeaways, surprises, and questions that 
emerged from the film. Follow-up discussions encouraged students to make 
connections to the earlier activities on sustainability and consumption. 

 
4. Creating Change: Infographic/Poster Project: As 
a class, we brainstormed topics inspired by The 
Story of Stuff and the SDGs that students could use 
to create an infographic or poster that informs and inspires others. 
Using Canva or Google Slides, students designed a visual message showing that they 
are change makers—capable of raising awareness and taking action for a more 
sustainable world. 
 
5. Product Life Cycle: A follow-up activity to this would be to have students trace the 
life cycle of a favourite item e.g., cellphone, shoe, etc. to determine it's 

environmental impact, from the raw materials to the disposal of the product. 
 

Lessons Learned:  
• Students already know a lot about 

consumerism and its effects.  They just need 
help understanding their impact and how it 
relates to climate change 

• This work takes much longer than I expected. 
• Students have a lot of emotions about climate 

change and how it will affect their futures. 
 

Key Resources:  
• UN Sustainable Development Goals: Student and Teacher 

resources 
• Needs and Wants Activity (Center for Ecological Literacy) 
• Book: Get Real: What Kind of World are YOU Buying by Mara 

Rockliff 
• Green Teacher Article: Living within the Earth's Means by B. 

Duncan 
• The Story of Stuff Project 
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https://www.un.org/sustainabledevelopment/student-resources/
https://www.un.org/sustainabledevelopment/student-resources/
https://www.ecoliteracy.org/download/needs-and-wants-activity
https://www.youtube.com/@StoryofStuff

